
Land O’Lakes donates a full 1.5% of pre-tax profi ts in cash to the 
Land O’Lakes Foundation, a charity set up to help rural communities in 
America prosper and prepare for the future. � e Foundation supports 
human services, education, youth organizations, civic activities and
the arts. Since 1996, it has shared almost $14 million. And, in 2010 alone,
$2 million was channeled to various programs through 862 grants.

One example of this is Feeding Our Communities, a program dedicated to alleviating hunger both locally 
and nationally. � e Foundation, through a combination of direct grants and a co-op member matching 
program, has provided almost $700,000.
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Land O’Lakes is more than premium dairy products. We are an organization committed to 
quality, se� ice e�  ciency and innovation. ‘Connecting Farm to Table’ will help you understand 
how LAND O LAKES® products and se� ices can help you succeed in the challenging foodse� ice 

marketplace. � is edition focuses on our e� orts to make a di� erence in the world through 
various environmental, social and economic programs.

As a farmer-owned cooperative, Land O’Lakes has always valued community and family, 
protecting our natural resources, and achieving our goals through responsible business 

practices. � is can be seen through our philanthropic endeavors locally and abroad, 
the actions of our employees, the way we treat our animals, and our work to reduce our 

environmental footprint.

We hope you will fi nd us to be a partner you are proud to do business with.
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In 1981, we established Land O’Lakes International Development, 
a not-for-profi t division dedicated to generating economic growth, 
improving health and nutrition, and alleviating poverty around 
the world.

Many of its projects promote stability and opportunity in countries ravaged by confl ict, while others 
reduce food insecurity in famine-prone nations. � ese eff orts generally focus on boosting agricultural 
productivity and linking farmers to markets. 

To date, Land O’Lakes International Development has improved quality of life for millions in 76 nations. 
We have led more than 260 projects funded by the U.S. Agency for International Development (USAID) 
and the U.S. Department of Agriculture (USDA), with a total value of over $417 million. � e map below 
shows the locations of current and past projects.

Good neighbor values run strong throughout our organization,
and employee volunteerism is always encouraged and supported.
In 2010, more than 80% of Land O’Lakes corporate-based employees 
volunteered for a total of over 29,000 hours of community service.

Land O’Lakes also supports the United Way. In 2010, employees raised more than $1 million for this charity alone.

Did you know?

Land O’Lakes gives an additional 0.5% of pre-tax profi ts to Feeding America® –
the nation’s leading hunger relief charity – in the form of in-kind product donations.
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Our vision as a cooperative embraces responsible stewardship of 
the earth. We are constantly striving to minimize our impact on the 
environment, feed more people using less resources, and respect 
future generations with the choices we make today. 

Environmental issues are increasingly important to our customers – 
and their customers. And so, we invite you to learn more by reading 

the Connecting Farm to Table “Sustainability Initiatives” edition.

As a farmer-owned organization, we have unsurpassed regard
for how our animals are cared for. Simply put, it is central to our 
principles and our livelihoods.

A perfect example of this is our instrumental role in developing 
and launching the National Dairy FARM (Farmers Assuring Responsible Management) program in 2007. 
FARM’s mission is to guide producers on best practices for animal health and nutrition, facilities and 
housing, and transportation and handling. Programs like this not only help set standards for the industry, 
but assure our customers we go above and beyond to protect the well-being of our livestock.

Recent projects

Nutrition & health – For over 100,000 people in Madagascar, Land O’Lakes is 
improving sanitation, fi ghting child malnutrition and strengthening maternal health. 
� ese objectives are tied to programs focused on agriculture, income generation, 
emergency preparedness and social protection.

Food systems & safety – Working with the food industry in Macedonia, Land O’Lakes 
has helped create fortifi ed foods for over 1.7 million malnourished children, and has 
trained dozens of processors in HACCP, GMP, and food-borne illnesses awareness.

Cows for Africa – � is Land O’Lakes Foodservice program,
managed by International Development, donates cows and related
support to families in Malawi. A cow can increase a family’s income
by over 400%, and provide means to aff ord food, shelter, clothing,
schooling and medical care.

Recent projects

the Connecting Farm to Table “Sustainability Initiatives” edition.
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What do our social responsibility initiatives mean for you?

Connecting with your customers – research shows that today’s patron is 
more socially conscious than ever, and so to be on the right side of purchase 
decisions, you need a partner that shares your socially responsible values

Making a diff erence – partnering with Land O’Lakes means you’re playing 
a part in giving impoverished people locally and around the world the 
humanitarian and economic assistance they so desperately need

FOODSERVIC
E

4

From our long-standing history as a farmer-owned cooperative, to our state-of-the-art 
manufacturing plants, to our customer-driven services, to the patron-pleasing power of 
the LAND O LAKES brand, we invite you to learn how our broad resources help build 
your business – from farm to table. Other soon-to-be available Connecting Farm to Table 
editions include:

OUR FARMS

 A History of Innovation

 Community-Based Farming

 Sustainability Initiatives

OUR PLANTS

 Our Quality Promise

 Operational Excellence

OUR SERVICES

 R&D Technical Expertise

 Culinary Resources

 Farm-Fresh Products

 Managing Dairy Markets

THE TABLE

 Patron Insights

 Brand Power


